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.b Monthly

Engagement
Over 23k Views 6 9 1 0 o

200 Subscribers Pdge§ Likes

as of Nov. 20, 2022

AGE ©)

Over 450

59 % Followers

Between 35 -54 yrs.

= 83%

Target Cities

Columbus, Cincinnati, Memphis, Nashville, Raleigh, Charlotte, Charleston,
Columbia, Miami, Tampa, Jacksonville, Fort Pierce, Belton, TX, Louisville,
Birmingham, Huntsville, Augusta

*15 /20 Shows Sold Out
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PREMIERE s2s.000

e Exclusive naming rights to selected show - "Brought to you by..."
e (20) Tickets to selected show

e Backstage access and Artist Meet N Greet

e Logo inclusion in on-stage graphics

e Inclusion in host announcements

e Logo inclusion on website

e Logo inclusion on show flyer

e Logo inclusion on social media ads

e Dedicated social media posts (20+) and Stories (20+)

e Inclusion in show's radio spot, social media ads, Facebook Events, and posts

o Distribution of advertiser's flyers, banner ads, and videos (4)
e Duration: through the show date

PLATINUM si0.000

(10) Tickets to selected show
e Logo inclusion in on-stage graphics
e Inclusion in host announcements
e Logo inclusion on website
e Logo inclusion on social media ads
e Dedicated social media posts (16+) and Stories (16+)
e Inclusion in social media ads, Facebook Events, and posts
o Distribution of advertiser's flyers, banner ads, and videos (2)
e Duration: through the show date

GOLD sso0c

e (4) Tickets to selected show

e Logo inclusion on website

e Dedicated social media posts (12) and Stories (12)

e |nclusion in social media ads, Facebook Events, and
posts

o Distribution of advertiser's flyers, banner ads, and
videos (1)

Duration: 2 months

Advertiser
Levels

SILVER s1.000

e (2) Tickets to selected show

e Logo inclusion on website

e Dedicated social media posts (4) and Stories (4)

e Inclusion in social media ads, Facebook Events, and posts
e Distribution of advertiser's flyers, banner ads

e Duration: 1 month

BRONZE ss00

e Dedicated social media posts (4) and Stories (4)

e Inclusion in social media ads, Facebook Events, and posts
e Distribution of advertiser's flyers

e Duration: 2 weeks

COPPER s2o0

e Dedicated social media posts (2) and Stories (2)
e Inclusion in social media ads
e Duration: 1 week




